The Radical Paradigm Change for your Business Excellence Platform

Continuous improvement is the objective of all enterprises, but most larger companies
remain mired in inertia. In fact, the bigger they are, the more they are likely to do the same
things over and over, and the slower they are to shift with the changing tides of the larger
economy. So it is fair to say that inertia is the enemy of agility. Organizations are only
growing more reliant on data, and that data is flowing at a fire‐hose pace. Companies can
no longer respond in a timely fashion without a radical paradigm shift. To be a global
leader, an organization must conquer inertia by harnessing today’s massive computing
power with the human mind’s great ability to reduce massive data to actionable
understanding. By embracing this change, enterprises will not only lower costs, improve
efficiencies and boost revenues and profits in the near term, but they will also nurture
continuous improvement to thrive far into the future. Business Excellence… begins with
Business Transformation and the change has to be embraced from the executive c‐suite
through all levels of the organization.
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